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The concepts of “Corporate social responsibility”
YASUDA Naoki*1, WATANABE Nobuo*2
It is necessary for every company to seek profit to survive, but is that the only 
purpose? Seeking profit is analogous as breathing.  Most companies seek to help the 
public good by various activities; these are known as “Corporate social responsibility” 
activities.
The discussion of “Corporate social responsibility” is considerably diverse. This 
paper proposes to explain the concepts of “Corporate social responsibility” and classify 
“Corporate social responsibility” activities.  Firstly, “Corporate social responsibility” is 
reviewed within the context of business practice, and secondly, I argue my thesis from 
an academic perspective.
This thesis asserts that “Corporate social responsibility” consists of two concepts. 
They are “social responsibility” and “voluntary action”. I then classify “Corporate 
social responsibility” activities under two concepts; one concept is “social 
responsibilities” in which the firm responds to expectations and requests from public 
opinion, and the second concerns “voluntar y action” in which the firm works 
voluntarily for the public good.
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ものに、CSR（Corporate Social Responsibility）がある。CSR に関する議論は新しいも
のではないが、その定義、概念の理解は多種多様である。CSR に関する議論は古くて新し
い。そこで本稿では、はじめに実業界が捉える CSR を概観し、それらを踏まえて議論が




























図 1-2　未来創造型 CSR の概念図
出所：経済同友会「今こそ企業家精神あふれる経営の実践を」を基に作成
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図 1-3　戦略的 CSR のフレーム
出所：伊吹（2005）から引用
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じ て い る。 日 本 語 で「 責 任 」 と さ れ る 言 葉 に は、Liability、Accountability、
Responsibility が あ り、 も っ と も、Responsibility は 何 ら か の 期 待 や 求 め に 応 じ た
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企業の CSR（Corporate Social Responsibility）の概念に関する一考察
思決定も企業と社会が利するものでなければならないとする戦略的 CSR が必要であると
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CSR ②および CSR ③は、少なくとも短期的には営利性と両立しない可能性が高く、この
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【注】
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